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threatening term of the implicit , the subconscious, which is the preserve of approximately 95% of our thoughts
and mental stirrings, became a key concept again for neuroscientists, neuroeconomists and finally
neuromarketers. Neuromarketing is a conglomeration of not only so recent disciplines, among them
marketing, market research, brain research, cultural studies and psychology. It can be defined as the analysis
of the neuronal eJects of sales-promoting measures. It is based on the assumption that there are no merely
rational procedures in the human brain for what reason marketing, which rests upon the verbal presentation
of sales arguments, cannot create a powerful brand association and is thereby not likely to stand out from the
multitude of commercials customers are faced with. Instead, neuromarketing focuses less on rational
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subliminal communication strategies were firstly conveyed to a broader public already in 1957 when...
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